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LVCVA INTRODUCES ENHANCED VERSION OF LOCALS WEB SITE
Phase II of StayAndPlayHere.com Offers New Search Function and Easier Navigation
LAS VEGAS – With the success of the locals’ campaign launched in April, the Las Vegas Convention and Visitors Authority (LVCVA) recently introduced an enhanced version of www.StayandPlayHere.com, the new web site offering special deals to the residents of Clark County. Features of the new site include a search function by location, category and key words, as well as design elements for easier navigation. The site currently contains more than 170 offers for attractions, dining, nightlife, lodging, shows and spas.

In addition to the enhanced site, the LVCVA will also continue a year-round marketing campaign for these exclusive offers including local television sponsorship and radio advertising elements, as well as online banner advertising and keyword searches.  The campaign, which originally launched in partnership with the Las Vegas Chamber of Commerce, is expanding to also include outreach to other area Chambers of Commerce for their assistance in promoting the web site to their memberships. 
“We’ve experienced positive feedback from a variety of stakeholders since the initial launch of the campaign and believe the program has value going forward,” said Rossi Ralenkotter, president and CEO of the LVCVA. “Locals have the advantage of enjoying year-round all of the amenities that our visitors only get to enjoy occasionally. We’re proud to introduce this new resource, which provides a great opportunity for locals to essentially take a break in their own backyard.”

The web site is designed to be a unique tool for locals featuring special offers from the resort communities in Las Vegas, Mesquite, Laughlin, Boulder City and Primm. With a valid Nevada Driver’s License or ID card, residents can find deals on show tickets, spa treatments, nightclub admission, restaurant offers, hotel discounts and much more. 
The resort community, and venues that are frequented by tourists, were invited to develop content for the web site by submitting their locals’ offers. To view these offers, visit www.stayandplayhere.com. 
ABOUT THE LVCVA

The Las Vegas Convention and Visitors Authority (LVCVA) is charged with marketing Southern Nevada as a tourism and convention destination worldwide, and also with operating the Las Vegas Convention Center and Cashman Center.  With approximately 140,000 hotel rooms in Las Vegas alone and 9.8 million square feet of meeting and exhibit space citywide, the LVCVA's mission centers on attracting ever‑increasing numbers of leisure and business visitors to the area.  For more information, go to www.lvcva.com.
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