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patagonia m Message 49 eee

3,238 posts 5.1M followers 772 following

Patagonia
We're in business to save our home planet.
sprout.link/patagonia

sierranevadajourneys, sierra_rec_magazine, nolanbussey

& rickycruzi8 em %
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brand identity
brand image

brand identity brand image

ALL TANGIBLE ELEMENTS CONSUMER PERCEPTION

Brand name Th sum of all their experiences, feelings, and
Tone of voice (messaging)

Logo
Color palette
Typography

Imagery

associations with the brand, and it can be
influenced by a wide range of factors, such as
advertising, product quality, customer
service, and social media presence.




tone of voice

If your brand could talk, how
would it sound? Authoritative?
Casual? Funny? Encouraging?

Perhaps all the above.

Our Mission

Our mission is to make delicious feel-good
moments easy for everyone.

This is how we uniquely feed and foster communition. We serve delicious food
people feel good about eating, with convenient locations and hours and
affordable prices, and by working hard to offer the speed, choice and
porsonalization our customen expact. At our bast, we don't just serve food, we
sorve moments of feel-good, all with the ghthearted, unpretentious, welcory
depandable personality consumars know and love.
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tone of voice

Tone of Voice Dimensions
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tone of voice

mcdonalds & m Message  +2

207 posts 4.6M followers 443 following

McDonald’s
seeking a +1 for the Cardi B & Offset meal
bit.ly/3YP7ub7

|f ycur brand COUId t(]”(, hOW Followed by bikeridr, thiscarvedlife, long_for_journey + 1 more
would it sound? Authoritative?
Casual? Funny? Encouraging?
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tone of voice

young. fun. unconventional.

If your brand could talk, how .
would it sound? Authoritative? ?
Casual? Funny? Encouraging?
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tone of voice

simple, sleek imagery and text.

A snhapshot
of each

If your brand could talk, how camera.
would it sound? Authoritative?
Casual? Funny? Encouraging?

No wonder
your selfies
look so good.



tone of voice

friendly, approachable, knowledgeable.

/it HUB

If your brand could talk, how
would it sound? Authoritative? YBENCANIAJo IAVaLim
Casual? Funny? Encouraging?

— APPROACH

Why, What, and
then How
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your

Your logo is used to represent
your brand’s identity and to
from your
competitors.

A good logo will not only
accurately reflect your brand
and its character but will also be
memorable and work well in
diverse contexts.
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your logo

Your logo is used to represent
your brand’s identity and to
from your
competitors.

A good logo will not only
accurately reflect your brand
and its character but will also be
memorable and work well in
diverse contexts.




your logo

Your logo is used to represent
your brand’s identity and to
from your
competitors.

A good logo will not only N N

accurately reflect your brand
and its character but will also be
memorable and work well in
diverse contexts.
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your logo

Your logo is used to represent
your brand’s identity and to
from your
competitors.

A good logo will not only
accurately reflect your brand
and its character but will also be
memorable and work well in
diverse contexts.

2020 - now 1979 - 2020 1966 - 1979 1966 - 1969 1963 - 1966 1962 - 1963



your logo

Your logo is used to represent
your brand’s identity and to
from your
competitors.

A good logo will not only
accurately reflect your brand
and its character but will also be
memorable and work well in
diverse contexts.
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Logo
Color palette

color palette

Brand colors are a palette of around  Your color palette should therefore align

five to ten colors that are used to with your values and the messaging that
represent your business. you wish to communicate.
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Color palette

color palette

Brand colors are a palette of around  Your color palette should therefore align
five to ten colors that are used to with your values and the messaging that
represent your business. you wish to communicate.
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typography

According to Robert Bringhurst, TI—IE QUICK
poet, typographer and author
of The Elements of Typographic

BROWN FOX

JUMPS OVER




Brand name

Tone of voice
Logo

Color palette
Typography

Imagery

Hondwritten

PERSONALITY

Sans Serif

EXAMPLES PERSONALITY EXAMPLES

Montserrat Modern AMATICSC Youthful

According to Robert Bringhurst,
poet, typographer and author
of The Elements of Typographic
Style...

“Typography is the craft of
endowing human language
with a durable visual form.”

Lato
Open Sans
Arial

Archivo

Didact Gothic
Hind Madurai

EXAMPLES
Black Jack

At Brak

Alwra

HAizsasia

Dancing Seript

Guand et
Horemade Opple

PERSONALITY

Elegant
Classic
Stylish
Feminine
Free-Spirited
Creative

Personal

Clean
Stable
Clear
Minimal
Polished
Efficient

Serifs

EXAMPLES
Playfair Display
Libre-Baskerville
Georgia

Times New Roman
Frank Ruhl Libre
Antic Didone

Gilda Display

Architects DaugHer

Human

Desyrel
Gaegu
Grandstander

Jeurval

Shadows Into Light

PERSONALITY.

Formal
Traditional
Reliable
Sophisticated
Classic
Respectable

Authoritative

Informal
Happy
Fun
Artistic
Playful

Decorative

EXAMPLES

Allerta Stencil
Cabinsketch
BARRIO

Chewy

DISTANT GALAXY
Flavors

SILKSCREEM

PERSONALITY

Unique
Appealing
Tailored
Unconventional
Original

Casual

Fun




typography

According to Robert Bringhurst,
poet, typographer and author

of The Elements of Typographic SMALL BUSINESS
Style... RESOURCES
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imagery
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From your website to your social
posts, your visual assets should
be easily recognizable and
embody your brand’s identity!

Consistent branding is precisely
what keeps loyal customers
coming back time and again.




iImagery

From your website to your social
posts, your visual assets should
be easily recognizable and
embody your brand’s identity!

Consistent branding is precisely
what keeps loyal customers
coming back time and again.

Brand name

Logo

Color palette
Typography
Imagery




Iimagery
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From your website to your social
posts, your visual assets should
be easily recognizable and
embody your brand’s identity!

WELCOME TO
THE LOST SIERRA

Are you ready to explore?

LET'S GO =

Consistent branding is precisely
what keeps loyal customers
coming back time and again.




Let consumers know the real v isual you.

get visual. have fun.
make money.




Blissbranding A gency

blissbranding.com | (916) 849-1045

The Power of
Your Visual Brand

samantha@blissbranding.com
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